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Media Literacy



Critical Thinking
Reasoning effectively
Using systems thinking
Making judgments and decisions
Solving problems

Communication
Articulating thoughts and ideas

Informing, persuading, discussing
Listening for meaning

Using a variety of communication tools

Collaboration
Working with teams effectively
Making compromises to achieve a goal
Sharing responsibility with others
Valuing ideas and views of others

Creativity
Using a variety of idea creation techniques

Creating new and worthwhile ideas
Analyzing, evaluating, and refining ideas
Viewing failure as a learning opportunity

21st Century Learning Skills

✔ 
✔ 



What is Media Literacy?

Media literacy is the ability to identify different types of media 
and understand the messages they're sending. 

-Common Sense Media



Learning Targets / Success Criteria

● I am aware of gender stereotypes that are used by advertisers to sell products.

● I understand that advertisements are designed to deliver very specific 
messages to consumers.

● I can think critically about media messages by utilizing a media literacy 

framework.





Why is it Important to Learn Media Literacy?

Title
In a Piegan lodge
Summary
Little Plume and son Yellow Kidney seated on 
ground inside lodge, pipe between them.
Contributor Names
Curtis, Edward S., 1868-1952, photographer



Why is it Important to Learn Media Literacy?

Title
In a Piegan lodge
Summary
Little Plume and son Yellow Kidney seated on 
ground inside lodge, pipe between them.
Contributor Names
Curtis, Edward S., 1868-1952, photographer
Created / Published
c1910 March 11.
Published
The North American Indian, circa 
1904-1908
Vol 6, plate 188

https://www.wisconsinhistory.org/Records?&facets=CATEGORIES%3a%22Wisconsin%20Historical%20Images%22%2cCOLLECTION_NAME%3a%22Photographs%20from%20The%20North%20American%20Indian,%20circa%201904-1908%22
https://www.wisconsinhistory.org/Records?&facets=CATEGORIES%3a%22Wisconsin%20Historical%20Images%22%2cCOLLECTION_NAME%3a%22Photographs%20from%20The%20North%20American%20Indian,%20circa%201904-1908%22
https://www.wisconsinhistory.org/Records?&facets=CATEGORIES%3a%22Wisconsin%20Historical%20Images%22%2cFORMAT_NUMBER_ORG%3a%22E77%20C97%20N6%20Vol%206,%20plate%20188%22
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Why is it Important to Learn Media Literacy?
What about some of those photos that have gone viral?



Why is it Important to Learn Media Literacy?
What about some of those photos that have gone viral?



Why is it Important to Learn Media Literacy?
There are three things that we have to understand:

1. Authors and audience
2. Messages and meaning and 
3. Representations and reality



Key Words and Concepts

Format

Content

Audience

Purpose

Authorship All media messages are constructed.

Media messages are constructed using a creative language 
with its own rules.

Media have embedded values and points of view.

Different people experience the same media message 
differently.

Most media messages are organized to gain profit and/or 
power.



Deconstruction: CML’s 5 Key Questions (Consumer)

Format

Content

Audience

Purpose

Authorship Who created this message? 

What creative techniques are used to attract my 
attention? 

What values, lifestyles and points of view are 
represented in or omitted from this message? 

How might different people understand this message 
differently? 

Why is this message being sent? 



Deconstructing Activity
Marketing to Teens: Gender Roles in Advertising

Learning Targets:
● I can demonstrate an awareness of gender stereotypes that are 

used by advertisers to sell projects.
● I understand that advertisements are designed to deliver very 

specific messages to consumers.



Deconstructing Activity
Marketing to Teens: Gender Roles in Advertising

Before we watch the ads, discuss the following questions.

What are some common stereotypes associated with 
adolescent girls and  boys?

Are those accurate descriptions?
Where do these stereotypes come from?



Deconstruction Activity: Focused Key Words & 
Concepts

Format
Media messages are constructed using a creative language 
with its own rules.

Content Media have embedded values and points of view.



Deconstruction Activity

Key Concept, Format: Media messages are constructed using a 
creative language with its own rules.

Key Question:
What creative techniques are used to attract my attention?

What did you notice about the way the commercial is constructed?
● Props, sets?
● Sounds? Colors?
● Camera angles? Where is the camera? What is the viewpoint?
● What’s the emotional appeal?



Deconstruction Activity
Key Concept, Content: Media have embedded values and points of view.

Key Question:
What values, lifestyles and points of view are represented in or omitted 
from this message? 

What did you notice about the the embedded content?
● Who are the people in the ad? What are they doing?
● What makes this message seem realistic or unrealistic?
● How does this message fit with your lived experience of the world?
● What social or ideological ideas are being “sold”?
● Are any ideas or perspectives left out?



Gender Making in Moonsand

http://www.youtube.com/watch?v=Zgdj5FXOOp8


Key Concept, Format: Media 
messages are constructed using a 
creative language with its own rules.

Key Question:
What creative techniques are used 
to attract my attention?

What did you notice about the way 
the commercial is constructed?
● Props, sets?
● Sounds? Colors?
● Camera angles? Where is the 

camera? What is the viewpoint?
● What’s the emotional appeal?

Key Concept, Content: Media have embedded 
values and points of view.

Key Question:
What values, lifestyles and points of view are 
represented in or omitted from this message? 

What did you notice about the the embedded 
content?
● Who are the people and what are they doing?
● What makes this message seem realistic or 

unrealistic?
● How does this message fit with your lived 

experience of the world?
● What social or ideological ideas are being 

“sold”?
● Are any ideas or perspectives left out?



Deconstruction Activity
In closing:

How is marketing to young men different than young women?

Does gender-based marketing reinforce stereotypes?

What types of ads appeal to both sexes?
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