Olympics and Media

2008 Olymplcs & The Media

Introduction: What do most of our students know about
China—the location of this year’s Olympic games?

What will the media they watch tell them or show them?

The Olympic games provide educators many opportunities to
explore how and what the media tell us.

(Already the media has been preparing us: see some of the
periodical coverage below.)

For 16 days, the media will be full of new stories about
athletes, competition and China.

This is another opportunity to explore media and media
literacy.

I hope you find the resources on this page helpful.

Frank Baker, media educator
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https://www.frankwbaker.com/mlc/olympics-and-media/
http://www.tvweek.com/special-reports/print-edition/
mailto:fbaker1346@aol.com
http://www.usaweekend.com/08_issues/080727/080727olympic-gymnasts.html
http://www.parade.com/contents.jsp
http://www.newsweek.com/id/148997
http://www.time.com/time/magazine/0,9263,7601080804,00.html
http://www.viasatellite-digital.com/viasatellite/current
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http://sports.espn.go.com/espnmag/index
http://vault.sportsillustrated.cnn.com/vault/cover/toc/10983/index.htm
http://www.economist.com/printedition/displayCover.cfm?url=/images/20080802/20080802issuecovUS400.jpg&CFID=16683442&CFTOKEN=23403864
http://ngm.nationalgeographic.com/2008/05/table-of-contents
http://www.theworldpress.com/press/sportpress/olympicspress.html
http://teacher.scholastic.com/scholasticnews/indepth/upfront/features/index.asp?article=f050508_Olympics
http://www.sikids.com/multimedia/photo_gallery/0807/gymnasts.to.watch/content.1.html
http://www.fastcompany.com/magazine
http://www.smithsonianmag.com/issue/August_2008.html
http://vault.sportsillustrated.cnn.com/vault/cover/featured/11000/index.htm
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Lesson Plans:

Olympics Host China Comes Under Fire for Human Rights Concerns
(PBS Newshour)

Unite the Olympics with Learning (ASCD recommendations)

A Gold Medal is Worth its Weight in Endorsements

The Function of Music

A Dinner Date With The Olympics

Education World: 2008 Summer Olympics

Other: Various links; General Olympics Lesson Plans; Teaching
About the Olympics

Link to 2008 Olympic Editorial Cartoons

NBC’s Home Page for The Olympics USA
Today’'s Olympics Home Page

http://www.nbcolympics.com/
http://www.usatoday.com/sports/olympics/beijing/default.htm

I0C Olympic Games Homepage New York
Times’ Olympics Page
http://www.olympic.org/uk/games/index_uk.asp
http://www.nytimes.com/pages/olympics2008/index.html



http://vault.sportsillustrated.cnn.com/vault/cover/toc/11001/index.htm
http://www.pbs.org/newshour/extra/features/world/july-dec08/china_8-05.html
http://ascd.typepad.com/blog/2008/08/uniting-the-wor.html
http://www.media-awareness.ca/english/resources/educational/teachable_moments/gold_medal_endorsements.cfm
http://www.media-awareness.ca/english/resources/educational/lessons/secondary/music/function_of_music.cfm
http://www.cjly.net/deconstructingdinner/022306.htm
http://www.educationworld.com/a_lesson/lesson/lesson201.shtml
http://www.primaryschool.com.au/english_lessonsresults.php?subject=Themes&strand=Beijing%202008&grade=General
http://www.google.com/search?hl=en&q=%22olympics%22+++%22+lesson+plans%22&btnG=Google+Search
http://www.jalt.org/global/newsletter/53olympics.htm
http://www.jalt.org/global/newsletter/53olympics.htm
http://cagle.msnbc.com/news/Olympics08/main.asp
http://www.businessweek.com/magazine/toc/08_33/B4096olympics_innovation.htm?chan=magazine+channel_top+stories
http://www.nbcolympics.com/
http://www.usatoday.com/sports/olympics/beijing/default.htm
http://www.olympic.org/uk/games/index_uk.asp
http://www.nytimes.com/pages/olympics2008/index.html
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Recent News Stories About Olympics, Media, Advertising

2 out of 3 people worldwide tuned in for Olympics

Olympic Broadcast Wins Young Men

Why You Won't See Michael Phelps on the Wheaties Box

Coke, Adidas Got Top Of Mind At Games

Orchestra admits ‘miming’ at Sydney Olympics in 2000

Phelps dives into TV gigs for MTV, SNL

Olympic Coverage or Cover-up

Fast-Food Fiasco

Beijing Olympics most watched event in US TV history

Sports Marketing’s Rise in China Brings Qut the Stars

The Media's Olympics (Project for Excellence In Journalism
Study)

Olympic audiences find focus

NBC Tracks Olympic Viewers Wherever They're Watching

On TV, Timing Is Everything at the Olympics/ Web Audience for
Games Soars for NBC and Yahoo / America’'s Commercials at the

Olympics (NYT)

Brand Olympics

Looks count for endorsements

TI0C Admits Internet Censorship Deal with China

No Medal For Online Olympic Ad Spending



http://www.multichannel.com/
http://adage.com/olympics2008/
http://news.yahoo.com/s/ap/20080905/ap_on_en_tv/oly_beijing_tv_ratings;_ylt=Ao7Lh9IWWsgEKvtekFIIcFqs0NUE
http://adage.com/mediaworks/article?article_id=130634
http://adage.com/article?article_id=130626
http://www.mediapost.com/publications/?fa=Articles.showArticleHomePage&art_aid=89534
http://news.yahoo.com/s/afp/20080828/ennew_afp/oly2008australiaorchestrafake;_ylt=AozIqh0tLfmgT9ldfwbZ_Sms0NUE
http://rds.yahoo.com/_ylt=A0WTTki46bZIOCsBAyTQtDMD;_ylu=X3oDMTBjb3ZrYjNkBHBvcwM0BHNlYwNzcg--/SIG=12pfgdjka/EXP=1220033336/**http://www.cbc.ca/arts/tv/story/2008/08/28/phelps-ontv.html?ref=rss
http://www.americanprogress.org/issues/2008/08/olympic_coverage.html
http://rds.yahoo.com/_ylt=A0WTTkpvo7VIax0AIT_QtDMD;_ylu=X3oDMTBjcDR2NTN2BHBvcwM2BHNlYwNzcg--/SIG=13hc9pvss/EXP=1219949807/**http://www.theshorthorn.com/index.php?option=com_content&task=view&id=10444&Itemid=71
http://www.thaindian.com/newsportal/india-news/beijing-olympics-most-watched-event-in-us-tv-history_10089307.html
http://www.nytimes.com/2008/08/27/sports/olympics/27star.html?ref=media
http://www.journalism.org/node/12484
http://www.variety.com/article/VR1117991066?categoryId=2864&cs=1
http://adage.com/mediaworks/article?article_id=130515
http://www.nytimes.com/2008/08/25/sports/olympics/25nbc.html?ref=media
http://www.nytimes.com/2008/08/25/sports/olympics/25online.html?ref=media
http://www.nytimes.com/2008/08/25/sports/olympics/25online.html?ref=media
http://www.nytimes.com/2008/08/25/sports/olympics/25adcol.html?ref=media
http://www.nytimes.com/2008/08/25/sports/olympics/25adcol.html?ref=media
http://www.mysinchew.com/node/15375?tid=14
http://www.canada.com/calgaryherald/news/calgarybusiness/story.html?id=109ef738-f301-491d-9a24-1df5a68367dc
http://news.yahoo.com/s/nm/20080730/ts_nm/olympics_dc;_ylt=AqEf25mLEnwNUirQ4cDGMx.s0NUE
http://rds.yahoo.com/_ylt=A0WTTkj2Ta9IkiAAfgnQtDMD;_ylu=X3oDMTBjMzRvMDBnBHBvcwM5BHNlYwNzcg--/SIG=13pelb4lb/EXP=1219534710/**http://www.forbes.com/2008/08/22/olympics-video-ads-tech-personal-cx_mji_0822ads.html?feed=rss_news

Media Bias: Olympics Edition

NBC News responds To criticism of Olympics coverage.

Few surprises in PEJ’'s report on Olympics coverage

Study Slams IOC Sponsorship Policies

Olympics Are Ratings Bonanza for Chinese TV

China’'s Gold Medal Spin

China limits use of Olympians’ names online

US Senator Says China Monitors Hotel Web Access

ESPN Eves Rights to Games in 2014 and 2016

Olympics Draw High Percentage of Women Viewers, and Ads

Intended for Them

More than 80% Asian consumers view Beijing Games on mobiles

The Most, and Least, Effective Olympic Ads

Can Phelps make it big outside of the pool?

Olympic ads are gold to business

Study Slams I0C Sponsorship Policies

Now, Phelps Chases Gold on Land / For Olympic Marketers,

Emotions Pay / Ignore That Logo Under the Tape! (WSJ)

Liu Xiang Olympic pullout a blow to advertisers

A Surprise Winner at the Olympic Games in Beijing: NBC

The Olympics can be bad publicity

NBC Universal Still Selling Ad Time for Olympics (Adage)

Western reporters in Beijing lash out at Chinese officials



http://freakonomics.blogs.nytimes.com/2008/08/22/media-bias-olympics-edition/
http://voices.washingtonpost.com/playback/2008/08/nbc_news_responds.html
http://www.journalism.org/node/12484
http://www.adweek.com/aw/content_display/news/media/e3i999ebd327d1b0f72daac5fd12a0824a2
http://www.nytimes.com/2008/08/22/sports/olympics/22cctv.html
http://salsa.democracyinaction.org/dia/track.jsp?v=2&c=VDgjnjLeqtJX0XJIT%2BkYdHQWLzPgJ%2FmI
http://news.yahoo.com/s/ap/20080820/ap_on_hi_te/china_olympic_addresses;_ylt=An179niEl3tWsD4kCNSXl5ms0NUE
http://www.latimes.com/news/printedition/asection/la-fg-olyspy30-2008jul30,0,2932080.story
http://www.nytimes.com/2008/08/20/sports/olympics/20espnoly.html?ref=media
http://www.nytimes.com/2008/08/19/sports/olympics/19adco.html?ref=media
http://www.nytimes.com/2008/08/19/sports/olympics/19adco.html?ref=media
http://www.telecom.paper.nl/site/news_ta.asp?type=abstract&id=226904
http://rds.yahoo.com/_ylt=A0WTTkuBF6pIH_4AnxfQtDMD;_ylu=X3oDMTBjcXBoZjEwBHBvcwMzBHNlYwNzcg--/SIG=139b278pv/EXP=1219193089/**http://biz.yahoo.com/portfolio/080818/tag_www_portfolio_com_2008_10_12723.html?.v=2
http://rds.yahoo.com/_ylt=A0WTTkrDF6pIJaYAfhLQtDMD;_ylu=X3oDMTBjZmpxdmw3BHBvcwM3BHNlYwNzcg--/SIG=12sjjkrq7/EXP=1219193155/**http://news.yahoo.com/s/ap/20080818/ap_on_bi_ge/oly_phelps_advertising_2
http://rds.yahoo.com/_ylt=A0WTTkgWGKpIUwkAgw3QtDMD;_ylu=X3oDMTBjMzRvMDBnBHBvcwM5BHNlYwNzcg--/SIG=12u02kd5v/EXP=1219193238/**http://timesunion.com/ASPStories/Story.asp?StoryID=712747&LinkFrom=RSS
http://rds.yahoo.com/_ylt=A0WTTkk.GKpImEQA4BnQtDMD;_ylu=X3oDMTBjZmpxdmw3BHBvcwM3BHNlYwNzcg--/SIG=13f5mt0vk/EXP=1219193278/**http://adweek.com/aw/content_display/news/media/e3i999ebd327d1b0f72f381c67024daa279?imw=Y
http://online.wsj.com/article/SB121902136503848419.html?mod=hpp_us_pageone
http://online.wsj.com/article/SB121901681793648157.html?mod=2_1567_leftbox
http://online.wsj.com/article/SB121901681793648157.html?mod=2_1567_leftbox
http://online.wsj.com/article/SB121885240984946511.html?mod=2_1567_leftbox
http://rds.yahoo.com/_ylt=A0WTTkmidalIDC8AgzrQtDMD;_ylu=X3oDMTBkYTNuNGk0BHBvcwMxMARzZWMDc3I-/SIG=136eh4bgp/EXP=1219151650/**http://www.gmanews.tv/story/114481/Liu-Xiang-Olympic-pullout-a-blow-to-advertisers
http://rds.yahoo.com/_ylt=A0WTTkubxahI4ukAPAHQtDMD;_ylu=X3oDMTBjZmpxdmw3BHBvcwM3BHNlYwNzcg--/SIG=12gdfte0q/EXP=1219106587/**http://www.nytimes.com/2008/08/18/sports/olympics/18nbc.html
http://www.innovations-report.de/html/berichte/studien/olympics_bad_publicity_116105.html
http://adage.com/mediaworks/article?article_id=130333
http://online.wsj.com/article/SB121868920013240079.html?mod=hpp_us_whats_news

(WSJ)

NBC sees new media habits form with Olympic games

Chinese channel reaps €268m on Olympic ads

Editorial: A Cutting-Edge Olympics / New York-Based Crews Just

Call It as They See It (NYT)

I0C: China should not prevent media from reporting

Nike Breaks Olympics-Themed Ads This Week

More Americans ‘accessing Olympics sites during working hours’

Speedo Rides Wave of Olympic Success/Olympics Give NBC

Universal First Crack at Cross-Media Metric (Adage)

Olympic sponsors miss online opportunities

Who'’s not into the Olympic Games: Teenagers

NBC screens out anything unpleasant about Beijing, Olympics

Fiery footprints were phony

Olympic Sponsors Upset Over Visibility; NBC’s Race for Ratings

Gold Continues(WSJ)

For Retired Olympians, Marketing Is the Game (NYT)

Can _an Olympic Sponsorship Really Help Your Image? (Adage)

China's Hospitality Extends to Accommodating U.S. TV Habits
(Adage)

Media, Fans Going Online for 2008 Olympic Games (PBS Newshour)

Review: Online Olympics is ambitious, but not TV

NBC Universal off to fast start with Olympic ratings

NBC’s Olympic Ratings Get Boost (WSJ)



http://news.yahoo.com/s/ap/20080814/ap_on_hi_te/oly_nbc_technology;_ylt=Al69yYG58aLTcqpzDOPj1mas0NUE
http://www.independent.ie/business/world/chinese-channel-reaps-8364268m--on-olympic-ads-1454391.html
http://www.nytimes.com/2008/08/14/opinion/14thu4.html
http://www.nytimes.com/2008/08/14/sports/olympics/14sandomir.html?ref=media
http://www.nytimes.com/2008/08/14/sports/olympics/14sandomir.html?ref=media
http://www.nytimes.com/aponline/sports/AP-OLY-China-Protests.html
http://www.mediapost.com/publications/?fa=Articles.showArticleHomePage&art_aid=88411
http://www.bluhalo.com/news/view/544/more-americans-accessing-olympics-sites-during-working-hours
http://adage.com/article?article_id=130320
http://adage.com/mediaworks/article?article_id=130314
http://adage.com/mediaworks/article?article_id=130314
http://www.brandrepublic.com/News/839243/Olympic-sponsors-miss-online-opportunities/
http://www.medialifemagazine.com/artman2/publish/Sports_TV_52/Who_s_not_into_the_Games_Teenagers.asp
http://voices.washingtonpost.com/playback/2008/08/nbcs_unreality_show.html?hpid=artslot
http://www.newsday.com/services/newspaper/printedition/tuesday/news/ny-spfire125797590aug12,0,1497973.story
http://online.wsj.com/article/SB121858438123734937.html?mod=2_1567_topbox
http://online.wsj.com/article/SB121858482789534969.html?mod=2_1567_leftbox
http://online.wsj.com/article/SB121858482789534969.html?mod=2_1567_leftbox
http://www.nytimes.com/2008/08/12/business/media/12adco.html?ref=media
http://adage.com/article?article_id=130288
http://adage.com/mediaworks/article?article_id=130298
http://www.pbs.org/newshour/bb/asia/july-dec08/olympianmedia_08-12.html
http://news.yahoo.com/s/ap/20080811/ap_on_hi_te/tech_test_olympics_online;_ylt=AgNWoaqGbF7bPKl58AqQZkOs0NUE
http://news.yahoo.com/s/nm/nbc_olympics_dc;_ylt=AqBa3Tg3UDWJ0hIzUiGMLs.s0NUE
http://online.wsj.com/article/SB121841383938428459.html?mod=2_1567_leftbox

Tiny Detergent Maker Scores Big as U.S. Sponsor (WSJ)

Olympics Marketing Battle Cry: Viral, Social, Digital

Chevrolet Launches New Advertising During Olympics

Some Web sites remain blocked at Beijing Olympics

Opening night big TV draw for NBC

Watching the Olympics Online shows the invisible Borders of
the Web
NBC Hits $1B in Olympic Ad Sales (Broadcasting/Cable)

Many Ask If Olympic Sponsorship Is Worth Cost (NPR)

Chevrolet Goes for Gold with Beijing Olympics Ads

Google to serve up ads for NBC's online Olympics coverage

Five Rings, Five Questions (Advertising Age)

Sponsors step up Olympic pace

Marketers May Not Earn Gold During Olympics

China's brave bloggers

Olympic-News Wall Proves Tall but Leaky (WSJ)

YouTube to Show Olympics in Africa, Asia, Middle East

Olympic Proportions: NBC’'s Plans for a Beijing Bonanza
(Broadcasting/Cable)

The Most Politicized Games Since Berlin

100 Olympic Athletes To Watch (Time Magazine)

Olympic committee: No deal on Internet access

Commentary: NBC wrestles with web-based Olympics coverage



http://online.wsj.com/article/SB121842749618229161.html?mod=2_1567_leftbox
http://rds.yahoo.com/_ylt=A0WTTkm46p5IdVABlinQtDMD;_ylu=X3oDMTBjMHZkMjZyBHBvcwMxBHNlYwNzcg--/SIG=123u9kfhv/EXP=1218460728/**http://www.technewsworld.com/rsstory/64108.html
http://rds.yahoo.com/_ylt=A0WTTkgM655ILgMBxwTQtDMD;_ylu=X3oDMTBjb3ZrYjNkBHBvcwM0BHNlYwNzcg--/SIG=12fcq9i0c/EXP=1218460812/**http://www.theautochannel.com/F/news/2008/08/10/095965.html
http://news.yahoo.com/s/ap/20080809/ap_on_hi_te/oly_internet_blocked;_ylt=Apt0wh7V4deuY1A_WlqUhWqs0NUE
http://www.nytimes.com/aponline/sports/AP-OLY-NBC-Strong-Start.html
http://rds.yahoo.com/_ylt=A0WTTkl6551IJXUAOwTQtDMD;_ylu=X3oDMTBjZGM1ZGE1BHBvcwM1BHNlYwNzcg--/SIG=11okld3i8/EXP=1218394362/**http://www.i4u.com/article19602.html
http://rds.yahoo.com/_ylt=A0WTTkl6551IJXUAOwTQtDMD;_ylu=X3oDMTBjZGM1ZGE1BHBvcwM1BHNlYwNzcg--/SIG=11okld3i8/EXP=1218394362/**http://www.i4u.com/article19602.html
http://www.broadcastingcable.com/article/CA6585305.html
http://rds.yahoo.com/_ylt=A0WTTkp6fZtIH3gABRzQtDMD;_ylu=X3oDMTBjb3ZrYjNkBHBvcwM0BHNlYwNzcg--/SIG=133jlot0a/EXP=1218236154/**http://www.npr.org/templates/story/story.php?storyId=93389797&ft=1&f=1001
http://rds.yahoo.com/_ylt=A0WTTknNe5tITDoAtTDQtDMD;_ylu=X3oDMTBjZGM1ZGE1BHBvcwM1BHNlYwNzcg--/SIG=13u7vmukf/EXP=1218235725/**http://blogs.thecarconnection.com/blogs/marty_blog/2008/chevrolet-goes-for-gold-with-beijing-olympics-ads/
http://rds.yahoo.com/_ylt=A0WTTkhh5JpIJrEAbhfQtDMD;_ylu=X3oDMTBjYzZubXM2BHBvcwM4BHNlYwNzcg--/SIG=13u5a402f/EXP=1218196961/**http://news.yahoo.com/s/afp/20080805/tc_afp/usitinternetsportstelevisioncompanygoogleolympics_080805215653
http://adage.com/olympics2008/post?article_id=130149
http://tvnz.co.nz/view/page/536641/1990092
http://www.brandweek.com/bw/content_display/news-and-features/packaged-goods/e3i7ad8555f26e7c9483c40e85e497b2686
http://www.theglobeandmail.com/servlet/story/RTGAM.20080806.WByorkblog20080806134522/WBStory/WByorkblog
http://online.wsj.com/article/SB121744727912397937.html?mod=2_1567_middlebox
http://rds.yahoo.com/_ylt=A0WTTkhCI5dIR.sAzSrQtDMD;_ylu=X3oDMTBjb3ZrYjNkBHBvcwM0BHNlYwNzcg--/SIG=12ogukp42/EXP=1217950914/**http://www.bloomberg.com/apps/news?pid=20601103&sid=aOh2Npv1H8Kk
http://www.broadcastingcable.com/article/CA6583895.html
http://www.realclearpolitics.com/articles/2008/08/the_most_politicized_games_sin.html
http://www.time.com/time/specials/packages/0,28757,1819129,00.html
http://www.usatoday.com/sports/olympics/2008-08-02-ioc03_N.htm
http://www.palmbeachpost.com/sports/content/sports/epaper/2008/08/02/a11b_olyelmore_0803.html

FEATURE-Games ad campaigns: Biggest, Costliest, Coolest

China keen to claim its place in the sun

CBC expects Beijing audiences to surpass Athens (Canada)

Advertisers shy away from Beijing Olympics (India)

Beijing Partially Relents on Internet Blocking During Olympics

Will the China Olympics Be a PR Debacle?

Are Olympics Sponsorships Worth It?

Olympic Deal Sealed: Obama Makes $5 Million Buy (Advertising
Age)

Where Will We Watch Those 3600 Hours of Olympics?
(Advertising Age)

Olympics advertising reflects global themes, shies away from
American only spots (Australia)

Olympics Advertising — Coca-Cola (Press Release)



http://www.reuters.com/article/latestCrisis/idUSPEK133321
http://www.sbpost.ie/post/pages/p/story.aspx-qqqt=TOM+MCGURK-qqqs=commentandanalysis-qqqid=34869-qqqx=1.asp
http://www.theglobeandmail.com/servlet/story/LAC.20080802.TRUTH02/TPStory/TPSports/Television/
http://news.in.msn.com/national/article.aspx?cp-documentid=1604828
http://technocrat.net/d/2008/8/1/47146
http://www.alternet.org/rights/93639/will_the_china_olympics_be_a_pr_debacle/
http://www.wsbtv.com/money/17060250/detail.html
http://adage.com/article?article_id=129853&search_phrase=OLYMPICS
http://adage.com/mediaworks/article?article_id=128198
http://www.aol.com.au/news/story/Olympics-advertising-reflects-global-themes-shies-away-from-America-only-spots/748521/index.html
http://www.aol.com.au/news/story/Olympics-advertising-reflects-global-themes-shies-away-from-America-only-spots/748521/index.html
http://www.thecoca-colacompany.com/presscenter/nr_20080714_olympics_advertising.html

