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Web Resources: (links to more resources)

= ALL About Political Ads (Moveon.org)

= Campaign and Elections Magazine

= Campaign Finance Reform (history/background)

» Center for Politics— University of Virginia

= Democracy in Action: Race for the White House 2008

= Disconnected: Politics, The Press and the Public (PBS)

» Disinfopedia: U.S. presidential election, 2004: Campaign
Ads

» Election 2004: The Evolution of Campaign Ads (PBS)

FactCheck.org (Annenberg Public Policy Center)

Fifty Years of Political Ads

527 Ads (GWU website)

10 Structural Features That Create Meaning in Political

Ads

» Issue Advertising (2006)

= Media, Advertising, and the 1984 Presidential Election:

= Manufacturing Ronald Reagan’s Image

 Media: Covering the Campaign (GWU)

= National Journal

= Political Advertising Resource Center

 Political Cartoons on 2004 Pres. Campaign Advertising

= Politics on TV (Jan-Feb newsletter)

» Posters and Election Propaganda (blog)



https://www.frankwbaker.com/mlc/media-politics-web-resources/
https://www.frankwbaker.com/mlc/media-politics-web-resources/
http://www.frankwbaker.com/workshops/
https://www.frankwbaker.com/mlc/media-politics-past-campaign-ads/
http://www.moveon.org/bushin30seconds//aboutads.html
http://www.campaignsandelections.com/
http://en.wikipedia.org/wiki/Campaign_finance_reform_in_the_United_States
http://www.centerforpolitics.org/
http://www.gwu.edu/~action/P2008.html
http://www.pbs.org/fredfriendly/disconnected/
http://www.sourcewatch.org/index.php?title=U.S._presidential_election,_2004:_Campaign_Ads
http://www.sourcewatch.org/index.php?title=U.S._presidential_election,_2004:_Campaign_Ads
http://www.pbs.org/now/politics/electionads.html
http://www.factcheck.org/
http://web.archive.org/web/20060818123116/http:/www.mediachannel.org/arts/perspectives/pol_ads/index.shtml
http://www.gwu.edu/~action/2004/interestg/interestgads/igadsmain.html
http://www.frankwbaker.com/meanings_in_ads.htm
http://www.frankwbaker.com/meanings_in_ads.htm
http://www.voicesofhope.tv/socialmarketing_issueads.asp
http://it.stlawu.edu/~quack/seminar/home.htm
http://it.stlawu.edu/~quack/seminar/home.htm
http://www.gwu.edu/~action/2008/media08.html
http://www.nationaljournal.com/
http://parc.umd.edu/
http://www.frankwbaker.com/politicalcartoons.htm
http://politicsontv.com/img/assets/1022/CMAG_EYE_JANUARY_04.pdf
http://www.ithaca.edu/rhp/depts/stratcomm/blogs/posters_and_election_propaganda/

= Power Pictures: The Visual Rhetoric of the U.S.

Presidency

 Presidential Campaign Rhetoric 2004

» Presidential Image Making (PBS American Photography)

» Reading America’s Photographs: Photojournalism & The
American Presidency

= Roll Call

= Sabato’'s Crystal Ball

« Science of Political Advertising

» Wesleyan Media Project Advertising Analysis

= Wisconsin Advertising Project



http://www.cca.qc.ca/pages/Niveau3.asp?page=mellon_keller&lang=eng
http://www.cca.qc.ca/pages/Niveau3.asp?page=mellon_keller&lang=eng
http://election.rhetorica.net/
http://www.pbs.org/ktca/americanphotography/features/presidential.html
http://www.cah.utexas.edu/photojournalism/about.php
http://www.rollcall.com/politics/?pos=nav
http://www.centerforpolitics.org/crystalball/
http://www.apa.org/monitor/2012/04/advertising.aspx
http://mediaproject.wesleyan.edu/
http://wiscadproject.wisc.edu/

