Cosmetics: Magazines

Cosmetics & Media Literacy
Magazines: Content Analysis

Teachers: Have your students conduct a “content analysis”
of cosmetic advertisements in selected magazines targeting
women .

To do this, create a chart similar to the one below, listing
the

magazines at the top, and the names of some common cosmetic
manufacturers down the side. Students should count the number
of ads found in each magazine and put in a number in the
column

under that magazine.

Content Analysis- # of cosmetic full page Advertisements
from selected women’s magazines, August 2004 issues

Ladies
: Home
Cosmetic Journal
Product More Elle Lucky
Names/linked | [x] (=] [=]

to homepage

Cover Girl 1
L’'Oreal 1 1 2 2
Estee Lauder 1
Lancome Paris 1 1
Chanel 1 1
Max Factor 1
Olay 1 2 1

Nivea 1 1



https://www.frankwbaker.com/mlc/cosmetics-magazines/
https://w1.buysub.com/servlet/OrdersGateway?cds_mag_code=LKY&cds_page_id=19318&cds_response_key=ITDNLRW1
http://www.lhj.com/bhg/store/checkout/partner/?promoCode=I407KGE45&site=lhj&_requestid=94958
http://www.covergirl.com/
http://www.loreal.com/_en/_ww/index.aspx
http://www.esteelauder.com/index.tmpl?ngextredir=1
http://www.lancome.com/
http://www.chanel.com/
http://www.maxfactor.com/
http://www.olay.com/
http://www.nivea.com/

Neutrogena

Clinique
Roc

Aveeno

e N = =

Hydroderm
StriVectin-SD 1

Lubriderm 1

TOTALS 9 9 9 8

Content Analysis- # of cosmetic full page Advertisements
from selected women’s magazines, Sept. 2004 issues

Essence |Latina Marie O(prah) Seventeen
(] Claire El (2]
E
Maybelline 1 1 2 2
Revlon 1
Cover Girl 1 1 2 1 2
L’'Oreal 1 1 1 1
Almay 1 1
Estee 1 1 1
Lauder
Lancome 2 2 1
Paris
Chanel 1 1
Max Factor 1
Nivea 1
Neutrogena 1 1 3 1 2
Clinique 1 2 2 2 1 1
Aveeno 1
Sephora 1 1
Avon 1 1 1 1 1



http://www.neutrogena.com/home_1.asp
http://www.clinique.com/
http://www.rocskincare.com/
http://www.aveeno.com/aveeno/index.html
http://hydroderm.increaseyourhealth.com/hydro/index.cfm?action=promo&pc=hydrodermCom1
http://www.strivectin.com/
http://www.lubriderm.com/
http://www.essence.com/essence/inside/article/0,16109,684751,00.html
http://images.amazon.com/images/P/B00005V3E8.01.LZZZZZZZ.jpg
http://www.magazing.com/cover_view.cfm?tid=10943&CFID=18514894&CFTOKEN=11122842&sid=2
https://w1.buysub.com/servlet/OrdersGateway?cds_mag_code=SLF&cds_page_id=1231&cds_response_key=ISDNSP01
http://www.maybelline.com/
http://www.revlon.com/
http://www.covergirl.com/
http://www.loreal.com/_en/_ww/index.aspx
http://www.almay.com/homeflash.asp
http://www.esteelauder.com/index.tmpl?ngextredir=1
http://www.esteelauder.com/index.tmpl?ngextredir=1
http://www.lancome.com/
http://www.lancome.com/
http://www.chanel.com/
http://www.maxfactor.com/
http://www.nivea.com/
http://www.neutrogena.com/home_1.asp
http://www.clinique.com/
http://www.aveeno.com/aveeno/index.html
http://www.sephora.com/

Black Opal

Skin
Success

Black
Radiance

Clarins

Prestige

Physician
Formula

Merle
Norman

Shisedo

Wet & Wild

NYC

TOTALS

12

14

18

11



http://www.clarins.com/
http://www.merlenorman.com/
http://www.merlenorman.com/

